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Revenue refers to the money that a project receives as payment for the
quantity produced and sold. It is divided into:

First: Total Revenue (TR): This is the total amount received by the seller
for the quantity sold. Thus, it is calculated as the product of price and
quantity sold:

TR=QxP Where:

TR is total revenue, Q is the quantity sold, P is the price. The total
revenue curve in a perfectly competitive market is a straight line starting



from the origin, with a slope equal to the price. Since the seller in a
perfectly competitive market cannot influence the price (which is given),
the slope of the total revenue line remains constant.
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Second: Average Revenue (AR): This is the revenue per unit sold,
calculated as the total revenue divided by the number of units sold:

AR=Q TR

In a perfectly competitive market, average revenue does not change with
variations in the quantity sold because the price remains constant.
Therefore, average revenue equals the price at which the good is sold, as
average revenue is the total revenue divided by the number of units sold.
When multiplying the number of units sold by the price, we obtain total
revenue.

Consequently, the average revenue curve is a straight line parallel to the
horizontal axis and, in this case, is equal to the price.
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Third: Marginal Revenue (MR): This is the change in total revenue
resulting from a change in the quantity sold by one unit, or it is the
revenue generated from selling an additional unit of production.

MR= AQ/ ATR

Since total revenue is the quantity sold multiplied by the price, and the
price is constant, total revenue will increase by the amount of the price
when an additional unit is sold. This means that in a perfectly competitive
market, the price is equal to marginal revenue, and marginal revenue
remains constant when the quantity sold changes. The marginal revenue
curve takes the form of a straight line parallel to the horizontal axis.

Both total revenue, average revenue, and marginal revenue can be
illustrated in the following table:
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The Market: It is the place where sellers and buyers meet to exchange
goods and services. In other words, it is the point of intersection of supply
and demand for goods and services. Due to significant advancements in
transportation and communication, interactions between sellers and
buyers can occur without the need for them to meet in a single location. A
market does not necessarily require a specific geographical location; as a
result of this development, the entire world has become a market for
certain goods.
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2- Monopoly
3- Monopolistic Competition -
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Competition Perfectilalsll dudliall §gw @ Y



B e nd la® Al y day el i Al 4 ALK ddlid) s o
Gl el 8 53l (g0 )8 5 yida 5l a8 (b )E sk s ki Y T SEAY)
A Lo g 8l 80 65 (pe Y Apual V) ANa) oda (Giail s, o) il 5 aad) Clilee JDIA
IS Ol s el 5 i) e 1an S 330 Ssa g (g T O yidall 5 Gaailll e ]
b yai Al b Aabudl e o7 € Tyl a0 e i e o il aily
FRPLIN

The perfectly competitive market is a purely hypothetical situation. For
economists, it signifies the absence of monopoly power, meaning that no
individual seller or buyer can influence market prices during buying and
selling transactions. To achieve this hypothetical condition, the following
requirements must be met:

1-Multiplicity of Sellers and Buyers: This means there are a very large
number of sellers and buyers, and each seller and buyer is unable to
significantly affect the price of the good when acting independently.
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2- Freedom of Entry and Exit from the Market: Any firm can enter the
market without the need for a specific permit or privilege, and there are
no restrictions imposed on it. Similarly, any firm can cease production
and exit the market, meaning that the factors of production can move
from one activity to another.
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3- Knowledge of Market Conditions: This refers to complete awareness
of the prevailing market conditions. All buyers have full knowledge of

the prices of the good in every part of the market and are aware of any
changes occurring within it.
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4- Homogeneity of the Product: This means that the product produced by
each producer is completely identical to the units produced by other
producers. There is no difference, from the consumer's perspective,
between these units in their ability to satisfy needs. In other words, the
consumer prefers any of them equally. Each seller offers a small quantity
of the product, so they cannot influence the price, and each buyer requests
a small quantity of the product without being able to affect the price.
Consequently, each firm will operate independently of the others.
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Equilibrium in a Perfectly Competitive Market in the Short Run:

The condition for a firm's equilibrium in the short run is that marginal
revenue equals marginal cost. The producer will stop expanding
production at the point where marginal revenue equals marginal cost. In
the short run, the firm faces four cases:
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First: Case of Economic Profit: Economic profit is the difference between
total revenue and total costs. When the marginal revenue curve or price is
above the average total costs, the producer achieves economic profit from
the difference between them.
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Second: Case of Normal Profit: Equilibrium is achieved when the
marginal cost curve intersects the marginal revenue curve. This means
that the price line (average revenue and marginal revenue) is equal to the
average total cost, meaning total revenues are equal to total costs. Since
normal profit is implicitly included in the total costs of the firm, the firm
will then achieve only normal profit.

omadll JaV1 (8 a i) o) ¢ gl el ga ApabatBY) 3 jLedd) Al ;NG
Lage dpme 50 RIS Jaans ) i Lgld Ll ddiail KD il Ll
0585 Ol Gaay AN il deal se ao Ll o2 apkiind Sy z Y1 aaa OIS
Dmaill 291 8 e gyl Gl 1AL 5 il LeadlSs Adardl 8IS Y e gl
o ety O Al Juzad) (e 13 AU oSl ddars e 7 B ala e LY 8 i
3 yrdiall ABSS daas 4dlal ) of g 63 prciall 4SS (353 )l e Jians 45y ZLaY!

A A8\SS (e e e 1200 )

Third: Case of Economic Loss with Continued Production: In the short
run, firms do not have enough time to liquidate their operations, so they



will have to bear certain fixed costs regardless of production size. To
manage these fixed costs, these firms must ensure that their revenues are
at least sufficient to cover their variable costs. Therefore, a firm will
continue production in the short run as long as it can cover its fixed costs.
It is better for the firm to continue production because it will generate
revenue that exceeds its variable costs, meaning its revenues cover its
variable costs plus a portion of its fixed costs.
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Fourth: Case of Economic Loss with Cessation of Production: In this
case, the economic loss faced by the firm exceeds its fixed costs. To
minimize its losses, the firm should cease its production activities and
bear its fixed costs.
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Second: Monopoly Market

The monopoly market is the complete opposite of the perfectly
competitive market. In a monopoly, the individual producer has total
control over the production of a specific good that has no close
substitutes, giving them the ability to influence its price by changing the
quantity produced. The main characteristics of a monopoly market are:

There is only one product or seller in the market that engages in
production. There are no perfect substitutes for the good, which allows
the monopolist to control the price by altering the production volume.



There is no freedom to enter or exit this market. The monopolist
represents both the firm and the industry simultaneously.
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Sources of Monopoly:

There are several reasons that make monopoly possible:

The monopolist's control over essential raw materials needed for the
production of the good. Legal barriers imposed on competitors entering
the industry, such as granting certain privileges or patent rights. Many
activities allow only one institution to operate, such as electricity
generation and oil extraction, which places the institution in a
monopolistic position. Tariffs on imports prevent foreign producers from
competing with local firms. Monopolies may arise from financial reasons.
Some industries require substantial capital, such as the steel and aircraft
industries, making it extremely difficult for competitors to enter.
Formation of trade unions that adopt a loss-selling strategy to eliminate
smaller competitors, then raise prices once they dominate the market
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Monopolist Equilibrium:

The monopolist is in a state of equilibrium when producing the quantity
that yields the maximum possible profit. The producer can maximize
profit at the level of production where marginal cost equals marginal
revenue. At this level, the monopolist receives a profit for each additional
unit produced, known as monopolistic profit, which is the difference
between the average cost and the price

A siay) dudliall §ow ; G

Gam )Y 0 Gl padsaill G dans Als o 4 S ddliall 3 sms )
AN ailadlly 2 KA ) Audliall (3 sm Jaaii g o(plil) ISEAY (3 sun g ALY duadliall
Auliall a8 0 gnsa 9 Lae Bl ey 22edl 138 815 Cpaiiall (e € dac 3551
Adlial) a3 su) 138 zxiad 5 el 028 5. ALalS)

dliie” bedas () sy Lail 5 diladie aal g Al (gran ¥ O saiiall (o daludl a2
ki e JS8 (g \Sial" | paie yiiay Gilall s Gl AN Gl e Sy el
LalSd 5 jpaiall dlindosy aglled Cansy (puliall G o e o el (o 405 3 sk (1 8
el 138 55 By e gy il g SEAY) jeaiall saa il LS aall 13 o)
bl dge o ol deadll e g5 ol Alaisa 38 Hle il e

Se Yl s dleall 8k IR (e ol aladl (e ladll ) 3

Acluall Ga g s Al Jaall 4 8 4

Third: Monopolistic Competition Market

The monopolistic competition market is a middle ground between the two
previous market models (perfect competition and pure monopoly). The
monopolistic competition market is characterized by the following
features:

There are a large number of producers, but this number is less than that in
perfect competition. This characteristic gives this market a competitive
nature. Product differentiation: Producers do not sell a single
homogeneous product but rather similar goods that are imperfect
substitutes for each other. This differentiation is a monopolistic element,
as each producer can exert partial control over the price due to the



uniqueness of their product. The greater the differentiation, the stronger
the monopolistic element of a particular firm. This differentiation can be
based on a registered trademark, type of service, or product quality.
Differentiation between goods is achieved through advertising and
promotional methods. Freedom to enter and exit the industry
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Equilibrium in Monopolistic Competition Market:

A firm in a monopolistic competition scenario is in equilibrium when
marginal costs equal marginal revenues. The condition for equilibrium in
this market is that average total costs equal average revenue. When a firm
can clearly and effectively differentiate its product, it will achieve
monopolistic economic profits.

AR lSia) G lagly

sl 038 Jaii g Ay i1 Adliall 5 Ul HSIAY) (g 285 (3] (e g sill 18 ()
G nd) Bl gulS ayliall o i dl dae leany Lealiilh oy N alud) (lany
G, gbiall pa Qi 2o 2 Leall) S 5 Gua lalls paalls Lail) @S i
DAY e agie JShLE iy deliall e o phedl cpatiall o Jili aae 25551

o s Ay e Adlie in ()5S Auilaie Ll (Gaall o2 & datiall dalull (5552
g1 A Clel S deliall sda Jsan Gue ) I aal) Gaaiiall alel 8 gaa 5358 3 50 5.3
ZY) A s el A5V 0 sall e 3 skl

Fourth: Oligopoly Market

This type of market lies between pure monopoly and monopolistic
competition. It includes some goods produced and sold by a very small
number of firms, such as car markets and oil and steel companies, where
production is concentrated in the hands of a few firms. The oligopoly
market is characterized by the following features:



1- There are a few producers who dominate the industry, and the activity
2- of each one affects the others. The goods produced in this market can
be either homogeneous, leading to price competition, or heterogeneous,
leading to non-price competition. There are barriers and obstacles for new
3- producers wishing to enter this industry, such as patents or control over
essential raw materials needed for production.



