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Consumer Behavior Theory 

 ّظزيت سيىك اىَستهيل

Classical Consumer Behavior Theory (Marginal Utility Theory) 

ىَستهيل )ّظزيت اىَْفعت اىحديت(:اىْظزيت اىنلاسينيت ىسيىك ا  

إْ أعاط ٔظش٠ح إٌّفؼح ٘ٛ أْ اٌشخص )اٌّغرٍٙه( ٌٗ سغثاخ أٚ حاجاخ غ١ش ِحذٚدج، ٚأٔٗ 

٠غؼٝ ٌرحم١ك ألصٝ ِٕفؼح )أوثش إشثاع( ٌٕفغٗ تحذٚد دخٍٗ اٌّحذٚد ٚالأعؼاس اٌغائذج ٌٍغٍغ 

 ٚاٌخذِاخ.

The foundation of the utility theory is that a person (consumer) has 

unlimited wants or needs, and seeks to achieve maximum utility (greatest 

satisfaction) for themselves within the limits of their limited income and 

the prevailing prices of goods and services. 

ٔٙا اٌٍزج أٚ الإشثاع اٌزٞ ٠حصً ػ١ٍٗ اٌفشد ِٓ ٟ٘ لذسج اٌشٟء ػٍٝ إشثاع اٌحاجح، أٞ أ اىَْفعت

.اعرٙلاوٗ ٌغٍؼح ِؼ١ٕح. ٟٚ٘ ١ٌغد خاص١ح ِاد٠ح تمذس ِا ٟ٘ ػلالح ت١ٓ اٌغٍؼح ٚاٌحاجح ا١ٌٙا  

Utility is the ability of an item to satisfy a need, meaning it is the pleasure or 

satisfaction an individual derives from consuming a specific good. It is not a physical 

attribute as much as it is a relationship between the good and the need for it. 

 وتقىً هذٓ اىْظزيت عيً جَيت ٍِ اىفزوض:

This theory is based on a set of assumptions 

 1 -إْ اٌّغرٍٙه سش١ذ ٚأْ ذصشفٗ ٠رصف تاٌؼملا١ٔح

1- The consumer is rational and their behavior is characterized by rationality. 



٠غرط١غ اٌّغرٍٙه أْ ٠م١ظ ِمذاس إٌّفؼح اٌرٟ ٠حصً ػ١ٍٙا ِٓ اعرٙلاوٗ ٌٛحذاخ اٌغٍغ  2 -

 ػذد٠اً.

2- The consumer can measure the amount of utility they gain from consuming units of 

goods numerically. 

 3- أْ ِٕفؼح وً عٍؼح ِغرمٍح ػٓ ِٕفؼح اٌغٍغ الأخشٜ.

3- The utility of each good is independent of the utility of other goods 

أْ إٌّفؼح اٌى١ٍح اٌرٟ ٠حصً ػ١ٍٙا اٌّغرٍٙه ػثاسج ػٓ ِجّٛع إٌّافغ اٌرٟ ٠حممٙا ِٓ  -4

 ٍغٍغ اٌّخرٍفح.ٌاعرٙلاوٗ 

4- The total utility that the consumer receives is the sum of the utilities derived from 

consuming various goods. 

 

اىحديت:اىَْفعت اىنييت واىَْفعت   

Total utility and marginal utility 

 Total Utility إٌّفؼح اٌى١ٍح 

عرٙلاوٗ ٌى١ّح ِؼ١ٕح ِٓ عٍؼح ِا فٟ ٟ٘ ِجّٛع إٌّفؼح اٌرٟ ٠حصً ػ١ٍٙا اٌّغرٍٙه ِٓ جشاء ا

فرشج ص١ِٕح ِؼ١ٕح. ٚإٌّفؼح اٌى١ٍح ذرضا٠ذ ِغ ذضا٠ذ ػذد اٌٛحذاخ اٌّغرٍٙىح ِٓ اٌغٍؼح ٌٚىٓ 

تّؼذي ِرٕالص إٌٝ أْ ذثٍغ ألصٝ حذ ٌٙا، ػٕذ٘ا ذثثد إٌّفؼح اٌى١ٍح، ٌٚىٓ تؼذ ٘زا اٌحذ أٞ ػٕذ 

                                        ٕالص ِطٍكاعرٙلان ٚحذاخ إظاف١ح ذثذأ إٌّفؼح اٌى١ٍح فٟ ذ

 It is the total utility that the consumer receives from consuming a certain 

quantity of a good over a specific period of time. Total utility increases 

with the number of units consumed of the good, but at a decreasing rate 

until it reaches its maximum level. At this point, total utility stabilizes, 

but beyond this limit—when additional units are consumed—total utility 

begins to decrease. 



 

  

 Marginal Utility اىَْفعت اىحديت

ٍىح ِٓ اٌغٍؼح، أٚ ٟ٘ ِمذاس اٌرغ١ش فٟ إٌّفؼح اٌى١ٍح ِٓ ٟٚ٘ ِٕفؼح اٌٛحذج الأخ١شج اٌّغرٙ    

     اعرٙلان ٚحذج إظاف١ح ِٓ اٌغٍؼح.

Marginal Utility is the utility of the last unit consumed of a good, or the 

amount of change in total utility from consuming an additional unit of the 

good. 

أْ إٌظش٠ح اٌىلاع١ى١ح ٌغٍٛن اٌّغرٍٙه ذفرشض أْ إٌّفؼح اٌحذ٠ح ذىْٛ ِرٕالصح، ٚأْ ٕ٘ان     

ِا ٠غّٝ تمأْٛ ذٕالص إٌّفؼح اٌحذ٠ح، ٚاٌزٞ ٠ٕص ػٍٝ أْ إٌّفؼح اٌحذ٠ح أٚ الإظاف١ح اٌرٟ 

رٕالص، ٠حصً ػ١ٍٙا اٌّغرٍٙه ِٓ اعرٙلاوٗ ٌٛحذاخ ِررا١ٌح ِٓ عٍؼح فٟ ٔفظ اٌٍحظح اٌض١ِٕح ذ

أٞ أْ إٌّفؼح الإظاف١ح ذمً وٍّا اعرؼًّ ِمذاس أوثش ِٓ اٌغٍؼح فٟ ٔفظ اٌٍحظح اٌض١ِٕح، ٌزا فاْ 

إٌّفؼح اٌحذ٠ح ذىْٛ فٟ اٌثذا٠ح ِرٕالصح حرٝ ذصً حذ الإشثاع فرصثح صفش ٚتؼذ رٌه ذصثح 

 عاٌثح.

 

 



The classical theory of consumer behavior assumes that marginal utility is 

diminishing, and there is a principle known as the Law of Diminishing 

Marginal Utility. This principle states that the marginal or additional 

utility that a consumer receives from consuming successive units of a 

good at the same moment in time decreases. In other words, the 

additional utility decreases as a larger quantity of the good is used at the 

same time. Therefore, marginal utility is initially diminishing until it 

reaches the saturation point, where it becomes zero, and then it turns 

negative. 

 اىحديت:اىعلاقت بيِ اىَْفعت اىنييت واىَْفعت 

فٟ ظٛء ِا ذمذَ ٔجذ أْ إٌّفؼح اٌى١ٍح ِا ٟ٘ إلا ِجّٛع إٌّافغ اٌحذ٠ح، ٚأْ     

ذضا٠ذ إٌّفؼح اٌى١ٍح تّؼذي ِرٕالص ِا ٘ٛ إلا أؼىاط ٌرٕالص إٌّفؼح اٌحذ٠ح، وّا ٘ٛ 

 ٚاظح فٟ اٌجذٚي أدٔاٖ:

 اىعلاقت بيِ اىَْفعت اىنييت واىَْفعت اىحديت                                       

 اىَْفعت اىحديت اىَْفعت اىنييت اىنَيت اىَستهينت

1 11 11 

2 18 8 

3 24 6 

4 28 4 

5 31 2 

6 31 1 

7 28 -2 

 

فىٍّا صادخ اٌى١ّح اٌّغرٍٙىح اسذفؼد إٌّفؼح اٌى١ٍح ٌٚىٓ إٌٝ حذ ِؼ١ٓ تؼذ٘ا ذثذأ تاٌرٕالص.     

ٚحذاخ ِٕفؼح ٚػٕذِا اسذفؼد  (11)( فأْ إٌّفؼح اٌى١ٍح وأد 1)ِا وأد اٌى١ّح اٌّغرٍٙىح فؼٕذ

ٚحذج ِٕفؼح ٚ٘ىزا ٔجذ  (18)اٌى١ّح اٌّغرٍٙىح إٌٝ ٚحذذ١ٓ ِٓ اٌغٍؼح اسذفؼد إٌّفؼح اٌى١ٍح إٌٝ 

ن ٚحذج ِٕفؼح. ٚػٕذ اعرٙلا (31)أْ إٌّفؼح اٌى١ٍح فٟ ذضا٠ذ حرٝ اٌٛحذج اٌخاِغح ح١ث تٍغد 

اٌٛحذج اٌغادعح ِٓ اٌغٍؼح ٔجذ أْ إٌّفؼح اٌى١ٍح ٌٓ ذرغ١ش ٚ٘زا ٠ؼٕٟ أْ اٌّغرٍٙه ٚصً إٌٝ ٔمطح 

 (28)الإشثاع ٚتؼذ رٌه ٚػٕذ اعرٙلان اٌٛحذج اٌغاتؼح ٔجذ أْ إٌّفؼح اٌى١ٍح لذ أخفعد إٌٝ 

 ٚ٘زا ٠ؼٕٟ أْ أثش اٌٛحذج اٌغاتؼح ػٍٝ إٌّفؼح اٌى١ٍح واْ عاٌثاً.

 ظح إٌّفؼح اٌحذ٠ح ٔجذ أٔٙا فٟ ذٕالص ح١ث وأد إٌّفؼح اٌحذ٠ح ٌٍٛحذج الأٌٚٝٚػٕذ ِلاح    

( ٚ٘ىزا اعرّشخ فٟ اٌرٕالص حرٝ اٌٛحذج اٌغادعح ح١ث 8ٚأصثحد ػٕذ اٌٛحذج اٌثا١ٔح ) (11)

 .2-أصثحد صفشاً. أِا ػٕذ اعرٙلان اٌٛحذج اٌغاتؼح فمذ أصثحد عاٌثح 



As the quantity consumed increases, total utility rises, but only up to a 

certain point, after which it begins to decrease. When the quantity 

consumed was 1, total utility was 10 units of utility. When it increased to 

2 units of the good, total utility rose to 18 units. We see that total utility 

continues to increase until the fifth unit, where it reaches 30 units. Upon 

consuming the sixth unit, total utility remains unchanged, indicating that 

the consumer has reached the saturation point. After this, when the 

seventh unit is consumed, total utility decreases to 28 units, meaning that 

the effect of the seventh unit on total utility was negative. 

Observing marginal utility, we find it diminishing: the marginal utility of 

the first unit was 10, and it became 8 for the second unit. This trend 

continued until the sixth unit, where it reached zero. With the 

consumption of the seventh unit, marginal utility became negative at -2 

Tu = f (Q) 

Tu = uQ1 + uQ2 + uQ3 + …… uQn 

Q: اٌى١ّح اٌّغرٍٙىح 

 Tu:  إٌّفؼح اٌى١ٍح 

 u: إٌّفؼح اٌحذ٠ح 

 اىَستهيل:تىاسُ  

٠ىْٛ اٌّغرٍٙه فٟ حاٌح ذٛاصْ ػٕذِا ٠صً إٌٝ اٌّغرٜٛ اٌزٞ ٠حمك ٌٗ أوثش لذس ِّىٓ ِٓ     

إٌّفؼح لا ٠حممٗ أٞ ِغرٜٛ أخش، ٚأٗ أرا ِا حمك ٘زا اٌٛظغ لا ٠ٛجذ ِا ٠ذفؼٗ إٌٝ أػادج ذٛص٠غ 

  هَا:وىني يصو اىَستهيل إىً ٍستىي اىتىاسُ يْبغي أُ يتحقق شزطاُ ٝ ٔحٛ أخش، دخٍٗ ػٍ

Consumer equilibrium occurs when the consumer reaches a level that 

provides the maximum possible utility, which cannot be achieved at any 

other level. Once this situation is achieved, there is no incentive for the 

consumer to redistribute their income in any other way. To reach the 

equilibrium level, two conditions must be met: 

ذحم١ك ِثذأ إٌّافغ اٌحذ٠ح اٌّرغا٠ٚح، أٞ ذىْٛ إٌّافغ اٌحذ٠ح ِٕغٛتح إٌٝ أعؼاس٘ا ِرغا٠ٚح.  -1

 ه اٌحصٛي ِٓ أخش ٚحذج ٔمذ٠ح ِٕفمح ػٍٝ إٌّافغ ِرغا٠ٚح ِٓ اٌغٍغ اٌّخرٍفح.أٞ ِحاٌٚح اٌّغرٍٙ

1- Achieving the principle of equal marginal utilities, meaning that the 

marginal utilities relative to their prices are equal. This implies that the 



consumer attempts to obtain equal utility from the last monetary unit 

spent on different goods. 

 أْ ٠ىْٛ الأٔفاق اٌىٍٟ ٌٍّغرٍٙه ِغا٠ٚاً إٌٝ دخٍٗ إٌمذٞ. -2

2- The total expenditure of the consumer must equal their monetary 

income. 

 ِثاي:

ػٍٝ أوثش ِٕفؼح ِّىٕح تذخٍٗ  غثماً ٌفشٚض ٔظش٠ح إٌّفؼح أْ اٌّغرٍٙه ٠حاٚي اٌحصٛي    

اٌّحذٚد ِٚٓ أجً ذٛظ١ح ٘زٖ اٌفىشج تّثاي ٔفشض أْ اٌّغرٍٙه ٠حاٚي اٌحصٛي ػٍٝ عٍؼر١ٓ 

( ٚوّا واْ اٌّغرٍٙه ِحذد )ِم١ذ( تأعؼاس ٘اذ١ٓ اٌغٍؼر١ٓ اٌّحذدج y( ٚعٍؼح )xفمػ ّ٘ا عٍؼح )

أ ػٍٝ الأٔفاق ػٍٝ ٘اذ١ٓ فٟ اٌغٛق ٚتّمذاس ِا ٌذ٠ٗ ِٓ دخً فأٔٗ ِٓ أجً ذؼظ١ُ إٌّفؼح ٠ٍج

 اٌراٌٟ:اٌغٍؼر١ٓ ٚفك الأعٍٛب 

 

( ٚحذج ٔمذ٠ح 2)( y( ٚحذاخ ٔمذ٠ح ٚأْ عؼش اٌغٍؼح )6)( ٘ٛ xفإرا افرشظٕا أْ عؼش اٌغٍؼح )    

ٚأْ إٌّافغ اٌحذ٠ح اٌرٟ ٠ّىٓ اٌحصٛي ػ١ٍٙا ِٓ وً ٚحذج ِغرٍٙىح ِٓ اٌغٍؼر١ٓ ٟ٘ وّا ِث١ٕح 

ٚحذج ٔمذ٠ح فأٗ ِٓ أجً أْ ٠غرمصٟ  (22)دخو اىَستهيل هى أْ  فٟ اٌجذٚي أدٔاٖ ٚإرا افرشظٕا

 إٌّفؼح لاتذ ٚأْ ٠ىْٛ أٔفالٗ ػٍٝ اٌشىً اٌراٌٟ:

 

 ( وأسعارها واىَْافع اىحديت ٍْهاx ،y)سيعتي اىنَياث اىَستهينت ٍِ 

 عدد وحداث 

 xىسيعت  

 سعز  ٍْفعتها اىحديت

 x اىىحدة

 xٍْفعت 

 ــــــــــــــ

 xسعز 

 ث عدد وحدا

 yاىسيعت 

 ٍْفعتها

 اىحديت 

 سعز

 y اىىحدة 

 yٍْفعت 

 ــــــــــــــ

 yسعز 

1  120  6  20  1  64  2  32  

2  108  6  18  2  60  2  30  

3  96  6  16  3  50  2  25  

4  84  6  14  4  38  2  19  

5  72  6  12  5  34  2  17  

6  60  6  10  6  28  2  14  

7  48  6  8  7  26  2  13  

8  36  6  6  8  20  2  10  

9  30  6  5  9  18  2  9  

10  24  6  4  10  16  2  8  



 ششغ١ٓ:ِٓ أجً أْ ٠حمك اٌّغرٍٙه ذٛاصٔٗ ٠ٚحصً ػٍٝ أوثش ِٕفؼح ِّىٕح لاتذ ِٓ ذٛفش 

  .أْ ٠حصً اٌّغرٍٙه ػٍٝ أوثش ِٕفؼح ِّىٕح ِٓ وً ٚحذج ٔمذ٠ح ِٕفمح الأوه:

 .دخً اٌّغرٍٙه ٚب ػ٠ٍٝض٠ذ الأٔفاق اٌىٍٟ ػٍٝ اٌغٍؼر١ٓ أ  : ألااىثاّي             

To achieve equilibrium and maximize utility, the consumer must satisfy 

two conditions: 

1- The consumer should obtain the maximum possible utility from each 

2- monetary unit spent. Total expenditure on goods A and B should not 

exceed the consumer's income. 

 د٠ٕاس: 52ٔفشض أْ اٌّغرٍٙه ٠ّرٍه دخلا و١ٍا ِمذاسٖ 

: ٚ٘ٛ )ذغاٚٞ حاصً لغّح إٌّفؼح اٌحذ٠ح ػٍٝ عؼش اٌغٍؼح( ٠رحمك ػٕذ اىشزط الأوه ىيتىاسُ

+ ثّاْ ٚحذاخ ِٓ   xد ٚحذاخ ِٓ ( أٚ )عy+ عد ٚحذاخ ِٓ  xاعرٙلان )أستغ ٚحذاخ ِٓ 

y ِٓ ( أٚ )عثغ ٚحذاخx  ِٓ ػشش ٚحذاخ +y.) 

 إٌّفؼح اٌحذ٠ح ٌٍغٍؼح ب=    إٌّفؼح اٌحذ٠ح ٌٍغٍؼح أ=       

 عؼش اٌغٍؼح أ                 عؼش اٌغٍؼح ب       

 

 
10=10                                                     

٘ٛ )ِغاٚاج اٌذخً ِغ الإٔفاق اٌىٍٟ( ف١رحمك فمػ ػٕذ الاخر١اس ٚ٘ٛ )عد ٚ :اىثاّي اىشزط

 ( ، ٚاْ أٞ اخر١اس آخش عٛف ٌٓ ٠حمك ٌٗ اٌرٛاصْ .y+ ثّاْ ٚحذاخ ِٓ  x ٚحذاخ ِٓ 

 62راج اٌٝ )ف١ح اٌثاٌث الاخر١اس أِا دخٍٗ، ِٓ الً ٚ٘ٛ( د٠ٕاس 36) ف١ٗ ٠ٕفك الأٚي الاخر١اس لاْ -

 . خٍٗد٠ٕاس( ٚ٘ٛ أػٍٝ ِٓ د

 

(2×8( + )6×6   ) 

52  =16  +36 

 

 : فائط اىَستهيل

ت١ٓ عؼش اٌغٍؼح اٌزٞ ٠شغة اٌّغرٍٙه فٟ دفؼح ٚاٌغؼش ٠مصذ تفائط اٌّغرٍٙه ٘ٛ اٌفشق     

ِغرؼذاً  . أٞ أْ فائط اٌّغرٍٙه ٘ٛ ل١ّح اٌض٠ادج فٟ اٌثّٓ اٌزٞ واْ اٌّغرٍٙهاٌزٞ ٠ذفؼٗ تاٌفؼً

رٝ لا ٠حشَ ِٓ ششائٙا و١ٍاً فٛق رٌه اٌثّٓ اٌزٞ دفؼٗ ف١ٙا فؼلاً ٌذفؼٗ فٟ اٌغٍؼح اٌرٟ ٠شرش٠ٙا ح

 ػٕذ اٌششاء فٟ اٌغٛق. ٚوّا ٠لاحظ ِٓ اٌجذٚي أدٔاٖ ٠ّىٓ اعرخشاج فائط اٌّغرٍٙه:

 

 



Consumer Surplus 

Consumer surplus refers to the difference between the price a consumer is 

willing to pay for a good and the price they actually pay. In other words, 

consumer surplus is the value of the excess amount the consumer was 

willing to pay for the good to avoid being completely deprived of it, 

above the price they actually paid when purchasing it in the market. 

As can be seen from the table below, consumer surplus can be derived: 

 فائط اٌّغرٍٙه الأفاق اٌىٍٟ الالصٝ الأفاق اٌىٍٟ اٌفؼٍٟ اٌى١ّح اٌغؼش

11 1 11 11 1 

9 2 18 19 1 

8 3 24 27 3 

7 4 28 34 6 

6 5 31 41 11 

 

( دٔا١ٔش ٌٍٛحذج الأٌٚٝ ٚأٔٗ دفغ فؼلاً)  11غ ) فٟ اٌجذٚي أػلاٖ ٔجذ أْ اٌّغرٍٙه واْ ِغرؼذاً ٌذف

 9( دٔا١ٔش لأجً اٌحصٛي ػ١ٍٙا ٌزا واْ فائط اٌّغرٍٙه صفشاً، ٚػٕذِا أخفط اٌغؼش إٌٝ )  11

(  11( دٔا١ٔش، فأْ اٌّغرٍٙه اشرشٜ ٚحذذ١ٓ ِٕٙا، ٚ٘زا ٠ؼٕٟ أٔٗ واْ ِغرؼذاً أٚ ساغثاً فٟ دفغ ) 

ٔا١ٔش ػٓ اٌٛحذج اٌثا١ٔح ٚ٘ىزا ٠ىْٛ اٌّغرٍٙه ساغثاً فٟ دفغ ) ( د9دٔا١ٔش ػٓ اٌٛحذج الأٌٚٝ ٚ ) 

اٌى١ّح(، ٌزا × ( د٠ٕاس)اٌغؼش 18( د٠ٕاس ٌٍٛحذذ١ٓ الأٌٚٝ ٚاٌثا١ٔح فٟ ح١ٓ أٔٗ ٌُ ٠ذفغ إلا )  19

واْ فائط اٌّغرٍٙه د٠ٕاساً ٚاحذاً، ٚفٟ اٌٛحذج اٌثاٌثح واْ اٌّغرٍٙه ِغرؼذاً ٌذفغ ثّا١ٔح دٔا١ٔش 

( د٠ٕاس ثّٕاً ٌٍٛحذاخ اٌثلاثح، فأٔٗ لذ  27لاً عرح دٔا١ٔش، أٞ أٔٗ واْ ِغرؼذاً ٌذفغ ) ٌىٕٗ دفغ فؼ

( دٔا١ٔش ٌٍٛحذج اٌثاٌثح، ت١ّٕا 8( دٔا١ٔش ٌٍٛحذج اٌثا١ٔح ٚ) 9( دٔا١ٔش ٌٍٛحذج الأٌٚٝ ٚ)  ٠11ذفغ ) 

ٚ٘ىزا،  ( دٔا١ٔش،3)( د٠ٕاس. ٚ٘زا ٠ؼٕٟ أٔٗ حصً ػٍٝ فائط ِغرٍٙه ِمذاسٖ  24دفغ فؼلاً ) 

ٚاٌشىً اٌث١أٟ اٌراٌٟ ٠ث١ٓ رٌه. ٚػٕذِا ٠شذفغ اٌغؼش ٠ٕخفط فائط اٌّغرٍٙه ت١ّٕا ٠حمك 

 اٌّغرٍٙه ِىغثاً فٟ فائط اٌّغرٍٙه ػٕذِا ٠ٕخفط اٌغؼش.

In the table above, we see that the consumer was willing to pay 10 dinars 

for the first unit and actually paid 10 dinars to obtain it, resulting in a 

consumer surplus of zero. When the price dropped to 9 dinars, the 

consumer bought two units, indicating they were willing to pay 10 dinars 

for the first unit and 9 dinars for the second unit. Therefore, the consumer 

was willing to pay a total of 19 dinars for the first two units, while they 



only paid 18 dinars (price × quantity), resulting in a consumer surplus of 

1 dinar. 

For the third unit, the consumer was willing to pay 8 dinars but actually 

paid 6 dinars. This means they were willing to pay a total of 27 dinars for 

the three units (10 dinars for the first, 9 for the second, and 8 for the third) 

but actually paid 24 dinars. Thus, they achieved a consumer surplus of 3 

dinars. 

The following graph illustrates this. When the price rises, consumer 

surplus decreases, while the consumer gains surplus when the price falls. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 


